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TN A.mPO LTAA::

PROCLAMATION No. 759/2012

A PROCLAMATION ON ADVERTISEMENT

WHEREAS, advertisement plays a
significant role in the economic, social and political
development of the country, by influencing the
activities of the public in commodity exchange or
service rendering;

WHEREAS, advertisement makes a
significant contribution in establishing healthy
market competition in the market-led economic
system of the country;

WHEREAS, advertisement, if not regulated,
may harm the rights and interest of the people and
the image of the country;

WHEREAS, it is necessary to clearly define
the rights and obligations of advertising agents,
advertisement disseminators and advertisers;

NOW, THEREFORE, in accordance with
Article 55(1) of the Constitution of the Federal
Democratic Republic of Ethiopia, it is hereby
proclaimed as follows:

PART ONE
GENERAL PROVISIONS

1. Short Title

This Proclamation may be cited as the
“Advertisement Proclamation No.759/2012”.
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2. TG’ 2. Definition

ePa. AN AA CTCRIT POLPOAM@ NAVY In this Proclamation, unless the context

OO-tPC LY APPE o-0P:- otherwise requires:

1/ “03ode” AT P9 wey° 1/ “advertisement” means a commercial
PAIADNT NP AT2044 e advertisement which is disseminated
N9°: RCT: 07908 I°ART @LI° KRATT through the means of advertisement
AISAPOP 19903 o 0 DAL, dissemination to promote sales of goods
e RN Py ;';d«"f," 0739 0 or services or to publicize name, logo,

trademark or objectives, and includes

g obf AT ChNN  ANANNT public and private advertisements;

0o 75 % T2\ MNI3od 07

[ TR AT

2/ PLTINIOEPe TINC o LT TINT 2/ “means of advertisement dissemination”
a1SE AT Coclr TINJod 0T includes the mass media, outdoor
eEAhIT: P70 PAITCET 24 10 advertisement, telecom, postal, internet
ARG PENN RIADNATT ('”,,?.} . web site and fax services, cinema, film,

video and any other related means of
advertisement dissemination;

LA N.%97 WG ovOA P70 od.°
TR, a1 LIl AT

3/ ‘Pl RIANCT N0 od e ‘0T 3/ “public advertisement” means message in
AhHN PPI® AAA Moo 1GF  A(HY7 the public interest disseminated by the
PoLw g av\ 0T -t mass media;

4/ “PAN TaJode’ at 07N odf 4/  “personal advertisement” means an
MAEE, a1 RTINY POLACSH advertisement advertised through the
PAGATY TINIod e PYNT  av)pen, means of advertisement dissemination
AG AA ovOA TINTobeT PNTIA: and it includes looking for missing person

advertisement, condolence message, and
other similar advertisement;

5 “CNJobe 47 Tt MNIodf 5/ “advertising activity” means an activity that
TUPIEATE NG TR0 includes production and dissemination of
AT ARG el ode oC advertisements, promotional services and
AL LA AA e POULLOAT other related activities;

”e 1ot

6/ ‘LN otf ohA” 0T 07N 0df 6/  “advertising agent” means a person who
e AL AT Ao 1ok undertakes advertising activity;

7/ P Iodf hQC-p” TNt 7/ “advertisement disseminator” means a
0030+ e 1065 o718 RI0Tr- person who disseminates advertisements
PAPC LH: Pehloo Tl 477 @LI° av(i\ through the wuse of means of
A0 Navhm-T- L HBAOE X4 advertisement dissemination by providing
POy LOL O Y-t air time, column coverage or other related

services;

8/ “CNIoe AN1IE 0T NN od P 8/  “advertiser” means a person whose
T0l-om, a1 AT 0T odf advertisement is advertised through the
oL PoPAT Ao Fo-: means of advertisement dissemination;

9/ e 1SF ANWYY TNt Pinlav av )G 9/ “mass media” includes print media and
NHY? AT CNCLhn T  AMADINTT broadcasting services;

Lt
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0/ “Cantavi- 155 AT AT 10/ “print media” means any printed material
NmPrao- 060N 0L NATE which has a distribution aimed to reach

Oto0y P04 tTAN  AEA A2 the entire public or a section thereof such

SO0 P20 PIEm-9°  hloo as a newspaper, magazine, advertisement

AP? I owF T PUINIode book or yellow page, telephone directory

01/

02/

03/

04/

05/

06/

a s LY9° Phem- TP7: POAAND RPC
No-er), ®LYI° VST LT T IA:

“CNCLNT  AIANMNCT “Iat P
0Ly CEALATT ~2CP T RIANT
To-:

“Carslr NI 0L e M0l -

U) QLARCE: QAARTCLA  0heT
0L 77PAF N I°0AN PoL0L-“8:

A)  OWIR 0L 0175 o9 0T¢EC
wl9° (707G A1-0hCaée Ae
9799 09" PLAMS:

h)  (FrmANe, 7IC: n7"o-C:
na-Lhc: 0NCac: AsA T+ ofye
(| PAY AR YA & L X VAL 1

) (LR AT L0 TIRe
a4 P PN @ LY°

w) (1A AN TN o)L
AT POLAC-oR

I odf 1o

“NMO770C  Po2PCAN  TEDE9°  “IaT

TEYL00F7 A0 1700 NP7

oly9° (1THPPS  ehé.alt oeye

Phae FAa 10T TEI° 10-:

“I0C TN TEVAIT oL
PN odbe M6 oo P17 A ZTINC
PoLeLC N -2

“WTEEI° ol PLw o TN 0d.f”
A+ hwoat &EP Plam
PoNls aNCLn s NP Péoow

Am7 I°C1: AMAMT 0L9° oo
a AR (I'TC-9° ovph N B
n-neLhn-t NIANNC T L N VA

I oPf 102

“t+hJF NJode” at NCLante-
1700 e+PNaNT7?  of9> PPy
17T eI w19 G- 9PCHT:
NIAMNT  0f9° oo ovi\RDT
OTHPPS ANV PoP (1006 (NL9°4
0LI° N0 QAL TEAI°  IC
e NJodf ok

or green page;

11/
television transmission service;

12/ “outdoor advertisement”

advertisement:

a)

means

“broadcasting service” means a radio or

any

disseminated by wusing billboard,

electronic screen or moving picture;

b)
structure or transport vehicle;

¢)

written or affixed to a building or any

disseminated by using banner, poster,

sticker, brochure, leaflets or flier;

d)
loud speaker; or

e)

disseminated through
related means of dissemination.

13/

disseminated through audio cassette,

any other

“sponsored program” means a program

the transmission cost of which is either
directly or indirectly paid or promised;

14/

“sponsor” means a person who sponsors

a program or a means of advertisement

dissemination;

15/

“infomercial” means an advertisement
consuming more than two minutes,

that

is disseminated through a broadcasting

service after being prepared

in a

program format so as to promote the
product, service or similar message of
the contracting party who agreed to pay

to the broadcaster for such service;

16/ “inserted advertisement” means

an

advertisement inserted with a program in
the form of script, sound or image to
promote indirectly the product, service
or similar message of any person, from
whom the broadcaster has earned money

or obtained benefit;
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07/ “3%% “Jode” 201 0-EAOAT 17/ “split-screen advertisement” means an
a9 OnéT 0°h04dho- advertisement displayed occasionally on

08/

09/

1/

12/

13/

14/

15/

le/

TEVI® IC AME  AAE 013857
a0t P92 NI ol 1o

“Chfd- "IN oL e 0T CHUT APE
£ 092 ra 10 o0d.f 119 (VA
H7L  ¢édmédo? 1AVl  hoophnt
APG T ol ArST CTIoAme 7
o7 avo()] A“7amie R N VAL 1
MJobf 1o

CFECIT TN (L9 0L PNA
oLy QUak  PNOAOC A0

AT0TIC wl9° ATHSS T oL9e
UA79° At 0NCLNT RA 0T
P PCA NG T 1m-:

PGS AT PoPIP ST N0 TI0T
ANN0LP: AAAP: RI1EP LI hAP°
AP4P LHT PAT®w- AS oPIP U
0P ANTOLeP of9e 1P

+50T7 ney.aoo it a-neLha-t
A1 PorPCA HS: H1q:
TN 6P: FCAD: AOEPP: el

0L 1) 1wk

‘AP POC T AN TI0 2o 02
0% E9°¢ aa-T 14 A9 POUTANG
PANC LT AN OCH T -k

“ac-¢” Pt CAAYT AGG Lo 1AL A:
NAMN Aot 0L9° NI5To-9° AN HE,
o o0 0PI ©L9° LCUT V7
A0 Qae- h? P-tavql 7
MPI PTG LCUT Pl Jac:

“NAAN" 10T (AR 4.L.4AT
L29°N60. PP STANAR Mmoot
RNi1bo  «I(1)  Ptewpbteo-  TIF 090
nan avr7 Ph%n AN AS PLLSTP
HTF ANVTFSRCT T LonICCAE

“QA~ANY 10T ChaTe4e ANCLant
NA»NNT7 10-:

“Ga” 0t PH4.1C Ao 0L9° 0L
P71 ool ¢ 1TAmo- Ahd jo-:

TE m-g° No7L: 23 110 Am-
POAAT7I° LenI°lA

18/

19/

20/

21/

22/

23/

24/

25/

26/

the same screen adjacent to a program
disseminated through television window
or screen;

“counter advertisement” means an
advertisement disseminated to counter
wrong public opinion created by
previously transmitted advertisement in
breach of the provision of this
Proclamation or to protect the rights of
the victim of such violation;

“program” means voice or visual or
audiovisual arrangement transmitted to
inform, educate or entertain the public or
an all inclusive transmission of a
broadcasting service;

“news and current affairs program”
means news, documentary, commentary,
interpretation, feature or analysis
transmitted through broadcasting service
that has local, regional, national or
international content and that relates to

immediate political, economical or
social issues;
“daily  transmission time” means

broadcasting service transmission in 24
hours starting from 6 a.m.;

“lottery” means any game or activity in
which the prize winner is determined by
chance, drawing of lots or any other
means, and includes games and events
listed by the relevant law;

“region” means any of the states referred
to in Article 47(1) of the Constitution of
the Federal Democratic Republic of
Ethiopia and includes the Addis Ababa
and Dire Dawa city administrations;
“Authority” means the
Broadcasting Authority;

Ethiopian

“person” means a physical or juridical
person;

any expression in the masculine gender
includes the feminine.
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3. ¢14R7rT @07 3. Scope of Application

LV APE (7l AL 14271 LUGTA:- This Proclamation shall be applicable to:

1/ OMAA¢%e oar (9wle P70 odf 1/ advertising agent, advertisement disseminator
ONA: 0 od.f hQC-p AS and advertiser working within Ethiopia;
PNk f ANTDE:

2/ OAACRe o0 (09UIEST 0“L06-F 2/ advertisement prepared and disseminated
NJodf: in Ethiopia;

3/ OhAe5%e o001 0+2Eos CCHET 3/ advertisement disseminated through the
0L ONAT¢%e o0t 0°76C Ao internet website being designed in Ethiopia
AT RAOTER P 00T 0f9° (oo or abroad, by an organization established
AIC (M FRPov PRICLT €4 10 AL in Ethiopia or by a person who resides in
N9, 0l-o8 TN 0: Ethiopia;

4 WC @0t AT0Ga T A0A - ef 4/  advertisement disseminated through any
ATeRe 09710 ‘7‘(" P ?"7'{“(?": foreign news paper or magazine imported
NAIC @07 45T AL W “195Ta-9° and which focuses primarily on domestic
Pa-sf>  WIC  DIHT @L9° avdit issues; and
AT 090088 TN ok P RS

5/ (aC oar HHOEFE (ool RIC 5/ advertisement produced in Ethiopia
PNCLhAT AIANCT 0L AIC 0T primarily for local audience and

02044 0 odf =

%A v-at
NNrodf 74 NA@OTT

N703odf r7& Lo 1é1 a1

1/

2/

PTE09° BVl ACTERCP PP 00N
o L9 NA -5 0 h?? a(\ (T
P1LLows NNT A 00T Po-sP» AIC
B2 £Ch eaANT 7L TI0C
N0 ode ¢ oA"Yt ool
LTLPA::

any AR 700 A& (1) CH&r1o-
LSCP  To-AL  ATCELP U
fo-cr  AIC B, (NMNIodf ¢
Lol av (I LTEPA::

NI otf 174 428 MM 1o

1/

2/

N030¢f ohdrt »~¢ AwA?T
PO4.A7 TIF 090 OGo- AN hao-
Pan 70T AMA CUINTob P e 4P
TQo-N1 AANT::

DYE0-9° NI Obe Awisr TINFodf
NMIEA e AL A" T A0
Nam- oo 7901 A PN od e ¢
4.2 Mo-ay Al

4.

disseminated from abroad by a foreign
broadcasting entity.

PART TWO

UNDERTAKING ADVERTISING ACTIVITY

The Right to Undertake Advertisement Activity

1/

2/

Any Ethiopian national or a business
organization established in accordance
with the Ethiopian law and whose capital
is not shared by foreign nationals, shall
have the right to undertake advertising
activity.

Notwithstanding sub-article (1) of this
Article, any foreign national of Ethiopian
origin shall have the right to engage in
advertising activity.

Obtaining Advertising Business License

1/

2/

Any person who wants to engage in the
activities of an advertising agent shall have
to obtain an advertising business license
from the appropriate governmental body.

Any advertisement disseminator who
wants to engage in the production of
advertisement shall have to obtain
advertising business license from the
appropriate governmental body.
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3/

4/

5/

6/

NI obe NMIPTT 1246 AL PN
09 oo 15T O PN od e
et Ne15§  ANNYr ~io- (AP
ALLEP T G077 halllb:

(Y AIPx 700 WiPZ (1) AS (2)
eI (LSTCY°  9°Cl: WAL
0L A AT AT PoPAT
P40 TIGo-9° Ao PTINI 0b.e
e 4.9L oMt ALONLAND PLNT
MNJote ANIEF M0l LI
ok lor AN (1770 od.f
hQOC-pr AT AT%.0C 0T
WeL LTAA:: NN odPo- ALY
YT AG AL GO (1A0 “TaT
AQT::

PG o-9° (o RIC NI oL
A5 o110 INJodf RT.06-
ALLD  PoUTAm 070 odf ohA
AT Yo

Y AIPZ 700 RrPZ (1) AF (2)
a0l LPL L0 AT LAo-
oo 30T AhA QAL P L&ET Polondlil:
alBPTT ALY 4L CTHOET PO
lovao-A-}- ANA AN TYO-TANG
AQT::

hea »ot
NaA“I03od? AmPire-

6. NATINIote LHTT htidA

1/

109 NI odf:-

V) “T150719° 9l @ LI aophhg® %
NG PTILALCE

A)  AANT of9e . hAUPT AIMAR
71 U

) Call A0 NPT QAP
AT POLeNNCS  CATVET  MOP
PPI° CTILAG

av) PO PPy CT o L9°
NIANT  Ao-rTE Qe P9
PLTGT A AN ol EPTT
POLIAR

w) PANTT  APT PCT oLy

NIANT P70 :

3/

4/

5/

6/

Any mass media that engages in the
production of advertisement shall conduct
the advertising activity in a separate
arrangement from its mass media activity.

Notwithstanding sub-article (1) and (2) of
this Article, any person who wants to
promote his product, service or other
message, may prepare and disseminate his
own advertisement or prepare and
disseminate it through an advertisement
disseminator, without required to have
advertising business license. Provided,
however, that he shall include his identity
and address in the advertisement.

Any advertisement prepared abroad may
be disseminated in Ethiopia through an
advertising agent.

The appropriate governmental body that
issue license pursuant to  sub-article (1)
and (2) of this Article shall transmit to the
Authority information concerning the
license holders by filling a form designed
for such purpose.

PART THREE
ADVERTISEMENT IN GENERAL

6. Content and Presentation of Advertisement

1/

Any advertisement shall, in its content and
presentation:

a) not be contrary to the law or moral;

b) be free from misleading or unfair
statements;

c¢) respect the social and traditional
values of the society and not infringe
the legitimate interests of consumers;

d) describe the true nature, use, quality
and other similar information of the
product or service intended to be
promoted;

e) not undermine the commodities or

services of other persons;
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L) PRICT ANCT PP PP
AT

) Pov-@ % 9oNCT PoLLeNANCE
CHTS hPédiAN PAm- aolPy AANT::

2/ M9 0o 1SF  AHYT AT
o0 L-oF Mot haae
TEVPT AP oo (AK
AT oP T ool LANT AU
OFEVIE CHT ALI° TORT 1847
PaN-T9°::

3 TaJodbf OLS  owAh  olIPAS
av(\é-e 1 PANA9° =

4/ MNJotf ohA PRILTT Oo- 9OCHl:
AIANNT @L9° AA avAADT P90 L0 T
PP 7L TINI0E.C AW B AAl-6l
ot it oar A Ao7 Fovdde
°CT: NIAMT L9 AA avARNT
Ntavqd g, 0 odf TPTL I°0A
oL9° 90 ANIEF M0l
eaN-ge:

5 APEG AN aolRF RS0
0Ad.mé: PAINTS 4.mé-S PATSNTLLP
784 omAT ool PP Pom
T N0 ¢ AL AL
AN 14297 LUSTA-::

7. 77 @LI° aoAQI° 07 I°INCT NATLLC

2/

3/

4/

5/

f)  protect the dignity and interests of
the country; and

g) respect professional code of conduct.

Any advertisement disseminated through
the mass media shall be presented in a
manner that clearly differentiates it from
other programs and may not affect the
content of the programs.

Advertisement may not be prepared and
disseminated in the form of news.

An advertising agent who designed and
disseminated an advertisement to promote
the goods, services or other related
messages of any person may not advertise,
within the next three months, similar
goods, services or other related messages
of another person by using the image or
voice of the same advertising actor.

Laws issued to protect copyright and
neighboring rights as well as inventions,
minor inventions and industrial design
patent shall be applicable with respect to
advertisement service as appropriate.

7. Unlawful or Immoral Advertisement

ot

portaqt NI oRPPT MV oLY°
aoh\QY° Y IONCT POLRLC LHT 0 L9°
APl RWTSATo- Piro- LPmé-A-:-

1/ L387%: 237%: HCT: ANhCF: NhlON7:
oo 0777 hLTITT AT AL P
O L9 “11NL-P hRI°7 hdavAhht PAo-
AR7 N0 127 wL9c AhATT
o3¢ I°ON7: h1C7 LI
TRACT 2PN NI ot e

2/ P200N7: CNHCT: PNhEONT @L9I°
P07 aodhge 7 9PNC 0 LY
a-n%e nac’ AT PeCH7
aopQ9° Y9G NG POLLeILE TINI b e

3/ Nhé-P oI PAAN NIL&P AT
AC T Ndé-P ovNoo ;. @ L9°
1TIH07 207200 we9° 97 0PCEL:
MNIodf:

The following advertisements shall be deemed
to be as having unlawful or immoral content or
presentation:

1/

2/

3/

advertisement that contains image, speech
or comparisons that violates the dignity,
liberty or equality of mankind in relation to
language, gender, race, nation, nationality,
profession, religion, belief, political or
social status;

advertisement that violates the rules of
good behavior or human dignity of
individuals, nation, nationalities or
peoples, and defames the reputation of an
organization;

advertisement that undermine the national
or regional state’s flag, emblem, national
anthem or currency;
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4/

5/

6/

7/

8/

9/

0/

01/

02/

PAUA 1S TET: PRI AL /KN
qeL0 oo @0 LANTT @BY° (AA
voog® e-FPH @7 DNCS 1 ANS
Perhh MNJode:

O NeA oo hooZ: CULA
ANC: ANC: P 0L9° PCUT
N2t A7%4.mC P21.01040 T INIode:

PNl TOANT ANAPST AATZP m 71T
wL9° LUTIT KRS CULeIAT LCUT
AT7%4.49° 071140 0o e

n0- Lhm- Pao 7N A Al
CloNtm7 P90 oom’y  NooHAAG
NTITTF@-9° ALl CLI°0 1P avOlp
AT AT 0heEE 9o
Neo(lA o206 “MNI-0d 0

Aaophg®  00L TFeU PP PR LS
ao\RR T 90T NOAP op)pm): LI
LI an(\ i\ APC-ATT el
NI3obf:

CA0NN7 O9°: 9°OA oL9° 616G
Q00 ALLPL CoLmPI® ©LYI° (h?
NP PoLLLANTT  PRATON ey
Pé.mié- 76 Polavpto- Ao ALLDE:
PrmPI® MnJode:

aNéédn VT of9° Ax”hIN. r0P
T346¢ PP "IN odf:

PoopAlf OGP @L9° C7°AN PR

AN IOANT7 LI NAT17
NavANh w@eL9° 071847 P94 CA
7L MNIodf:

A h?? P-haha Lent  wopLye

AdPedN 2P0 wl9° VI m9°
A79.00 2920944 NI odf::

8. NAARAAT oL 0. LAV "0 odf

PoLhtact TN obfPT AAYT o9

L

LAV  LHT  @L9°  hPédoA

AT%AT o Vo LHmé-A-:-

1/

POt Pobto7 9°CA CronldA04 RAIC
®e89° (\J= P77 PICITT Ve No-nm-
PPHm7 71l TIC: LT oomY:
o7 mPLF oL T 0 LYl
00T 29201 Po-b “INI-0db Pk

4/ advertisement that undermine the dignity
or emotional feeling of physically disabled
person or a person living with HIV/AIDS
or suffering from other disease;

5/ advertisement that instigates chaos,
violence, terror, conflict or fear among
people;

6/  advertisement that instigate an action that
could endanger the physical or mental
health and security of the people;

7/ advertisement causing sound pollution
through any sound magnifying machine,
which does not comply with the sound
limit set by the appropriate governmental
body;

8/  advertisement with obscene  written
message, image, picture, film or similar
presentation;

9/ advertisement using the name, image or
photograph of a person without his
consent, or artistic or creative works
protected by the law without authorization
by the concerned person;

10/ advertisement contrary to traffic safety or
environmental protection;

11/ commercial advertisement presented by
wearing defense force or police uniforms,
decorations or insignia;

12/ advertisement with content or presentation
prohibited by other laws or that promotes
the violation of any law.

Misleading or Unfair Advertisement

The following advertisements shall be deemed
to be as having misleading or unfair content or
presentation:

1/ advertisement that gives false information
about the country or place of origin, date
of production, nature, ingredients, weight,
volume, use or acceptance by consumers
of a product;
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2/

3/

4/

5/

6/

7/

8/

9/

0/

01/

00T AA IR NELeT IPC IOCH:

0L WAL POLar0TT PO
n*3eoptir- P9 APCE 0L9°
ARIANl: PP w9 eIl
ool PPLTS  PREE oo lCol

L1 PIPANC ol L9 Ao-PS
Nao- AN ATV o017 0L9° AA
ao(ii  ol8T Nt 0O
Poy et PP MNPk

A7L CT ofL9° AIANNT CANDT7
PPYe: Pl oo MK[YI®: TP TICE
7o AL L9 ANChE ATSA0-
ANaoie 297 ePCA “MnIod 0t

PRIANNT LHo- A“10G PLLOT @ LY°
POLNTT 9°CT Py e0-+P -
INIodf:

Skl @117 @LY° oA U7
naeat oC AL 0T AP MAST

nAST met o1 Polovlr oL
L1510 N2 neCh
Poy et PP M0N0k

A Qo7 ICT 0L9°  RIANNT

ATLL0 ALCH P00 TP NI 0d P

. T P11 o-LL&C onCV7
Noo- AN o PoPo7 9°CT LI
AT P de GoF P07 erR 0
MJobf:
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2/

3/

4/

5/

6/

7/

8/

9/

10/

11/

advertisement that gives false information
about the price of goods or service
including tax and other lawful fees or
about obtaining copy right or patent right,
quality and standard certification or prize
from a recognized body or other related
information;

advertisement presenting a product or a
service beyond its real usage, quality,
flavor, taste, ingredient, strength,
durability or sufficiency;

advertisement promoting a product the
expiry date of which is approaching or has
already lapsed;

advertisement promoting a milk powder or
similar meal as preferable or equivalent to
breast feeding for children under the age of
six months;

advertisement presenting the products or
services of others as one’s own;

advertisement promoting a product or
service contrary to the rules of fair trade
competition by  undermining those
consumers who do not use the product or
the service;

advertisement that undermines a product or
service, or the capacity or reputation of a
competitor by comparing and contrasting it
with one's product or service, or that
degrades local products or services with
the aim of promoting preference to an
imported product or service;

advertisement that mix local language with
a foreign language unless a term taken

from the foreign language has no
equivalent in the local language;
advertisement that present goods or

services that are not available in the
market;

an ambiguous advertisement that confuses
a product, service or a company with
another product, service or company;
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12/

13/

14/

15/

16/

17/

18/

advertisement announcing the supply of a
product or the provision of service freely
or at a discounted price while the product
is supplied or the service is rendered at its
real price;

advertisement ~ promising  speculative
dividend earnings of shares offered for
sale;

advertisement promising the awarding of
prizes or the provision of guarantees to
consumers and fails to do so after the sale
of products or services;

advertisement that presents research results
or excerpts or quotations from scientific,
technical or other publication as if they
have relation with the promoted product or
service;

an advertisement which wuses false

testimony;

advertisement containing superlatives such
as "the first of its kind", "the only one",
"for the first time", "never ever before", or
"unparalleled", if it cannot be proved with

evidence;

any other similar advertisement misleading
or unfair with its content or presentation.

9. Advertisement Requiring Special Certification

1/

2/

Prior certification by the appropriate body
shall be required in order to promote
products or services that have to meet
mandatory standard requirements.

An advertiser who is required to obtain a
certificate of competence or a business
license may not advertise its product or
service without obtaining such certificate
or license from the appropriate body.
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Lhm-

10. Advertisements Affecting Minors

The

dissemination  of the  following

advertisements shall be prohibited:

1/

2/

3/

4/

5/

6/

7/

8/

an advertisement that may harm the
attitude, feeling or thinking of a minor;

an advertisement that may cause a minor to
lose affection or trust in his family,
guardian, tutor, teacher, society or country;

an advertisement that openly motivates a
minor to require his parent, guardian, tutor
or any other person to buy the advertised
product or service;

an advertisement which directly or
indirectly provides a misleading price and
gives impression to a minor that the
product or service advertised is affordable
to any family;

an advertisement causing inferiority
complex to a minor that did not buy the
advertised product or service, by
portraying that the one who does is better
than the one who does not;

an advertisement that demonstrates,
through mixing of sounds, writings and
pictures, a minor while doing any action
contrary to law or moral, or being in a
dangerous situation or place;

an advertisement that uses a minor as an
advertisement presenter or actor without
the consent of his guardian or tutor; or

any other advertisement having similar
content or presentation.
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11. Herbicides or Pesticides Advertisement

12.

13.

Herbicides or pesticides advertisement:

1/

2/

shall provide clear and accurate
information about their usage and the
precautions to be taken during their usage;

may not be disseminated as the product is
not totally poisonous and not harmful to
health.

Lottery Advertisement

1/

2/

Any person who is not authorized by the
law or a permission obtained from the
appropriate government body to engage in
a lottery business may not advertise a
lottery.

Any lottery advertisement shall disclose:

a) the name of the lot organizing person
and that it has a legal permission;

b)  the amount of money or prize type to
be awarded; and

c¢) the date, time, and venue of lot
casting.

Public Advertisement

1/

2/

3/

4/

A public advertisement may not advertise
a business activity, product, service or
related message of any person.

The amount of money to be charged by an
advertisement disseminator for public
advertisement may not exceed that of
commercial advertisement.

Any advertisement disseminator shall give
priority to public advertisement than
commercial advertisement, and disseminate
it based on the choice of the advertiser.

If an advertisement disseminator fails, due

to the priority given to a public
advertisement, to disseminate another
advertisement in accordance with a

contract concluded with an advertising
agent or an advertiser, it shall, in advance,
inform the advertising agent or the
advertiser.
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14. Counter Advertisement

1/

2/

3/

4/

The advertiser, the advertising agent and
the advertisement disseminator shall
disseminate a counter advertisement in
favour of the victim of any advertisement
that breaches any of the provisions of this
Proclamation.

Unless otherwise contrary evidence is
presented, the advertiser, the advertising
agent and the advertisement disseminator
shall be jointly and severally liable to
cover the cost of the counter
advertisement.

A counter advertisement shall be arranged
and disseminated in the same method,
duration and place as the original
advertisement was disseminated.

If it is found necessary, the Authority or
other appropriate body may order a change
on the method, duration and place of
dissemination of the counter
advertisement.

PART FOUR
SPONSORSHIP

15. Sponsored Program

1/

2/

The content or timetable of a sponsored
program may not fall under the influence
of the sponsor. In particular, a sponsored
program may not agitate the sell or hire of
the sponsor’s product or service.

A sponsored program may advertise or
announce the name, objectives, service,
goods and  similar  condition  or
acknowledgement of the sponsor at the
beginning, break time or end of the program;
however, notwithstanding to the provisions
of Article 17(1) and Article 19 of this
Proclamation, the time to be allocated for
any advertisement including split-screen, and
infomercial  advertisement, the name,
objective, service, goods and similar
messages as well as, acknowledgement of a
sponsor may not exceed 10 percent of the
sponsored program.
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16.

3/ Unless otherwise an agreement is concluded
between the sponsor and the broadcaster,
other commercial advertisement may not be
disseminated in a sponsored program. When
there are more than one sponsor, all of them
shall give their consent.

4/ A person who produces or sells a product
or renders a service whose advertisement
is prohibited or restricted under Article 25
and Article 26 of this Proclamation may
not sponsor a means of advertisement
dissemination subject to the prohibition.

5/ Political and religious organizations may
not be sponsors.

6/ The provisions of this Article shall be
applicable, as deemed appropriate, to
sponsored advertisements disseminated
through any means of advertisement
dissemination.

Programs not to be Sponsored

1/ Programs disseminating discussions of the
House of Peoples’ Representatives, news
programs and current affairs programs may
not be sponsored.

2/ Children's program may not be sponsored
by a business organization.

3/ Notwithstanding sub-article (1) of this
Article, sport, meteorology and business
news may be sponsored if they are
presented separately from other news.

PART FIVE

ADVERTISEMENT DISSEMINATION THROUGH

17.

DIFFERENT MEANS OF DISSEMINATION

Advertisement Dissemination
Broadcasting Service

through

1/ Unless it is broadcasting service station
established for disseminating advertisement,
the time to be allocated by a broadcasting
service for any advertisement including
split-screen, and infomercial advertisement,
the name, objective, service, goods and
similar messages as well as acknowledgement
of a sponsor may not exceed:

a) 20% of its daily or a particular
program transmission time;
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b)  15% of a particular program having a
transmission time of not more than
one hour; or

¢) 12 minutes in a one-hour transmission
time.

2/ Where a split-screen advertisement is

disseminated:

a) in the form of image or photograph,
the space occupied by the
advertisement may not exceed 15%
of the total space covered by the
television window or the screen
frame; or

b) in the form of readable moving line,
the space occupied by the
advertisement may not exceed 7% of
the total space covered by the
television window or the screen
frame.

3/ The following programs may not be

interrupted by advertisement:

a) discussion of the House of Peoples’
Representatives;

b)  children’s program;
c) news or current affairs program;

d) unless authorized by the copy right
owner, music, drama or documentary
film;

e) any program the transmission time of
which is not more than 20 minutes.

4/  The same advertisement of a product or

service may not be disseminated more than
twice in a one-hour transmission time.

5/ An inserted advertisement may not be

included in any discussion of the House of
Peoples”  Representatives,  children’s
program, news or current affairs program.

18. Infomercials

1/ Any broadcasting service may disseminate
infomercial.
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19. Advertisement

20.

21.

2/ Unless it is a broadcasting service
established for disseminating advertisement,
an infomercial shall have a title that clearly
differentiates it from other programs.

Dissemination
Community Broadcasting Service

through

Notwithstanding to the provisions of Article
17(1) of this Proclamation, the time to be
allocated by a community broadcasting service
for any advertisement including split-screen, and
infomercial the name, objective, service, goods
and  similar messages as well as
acknowledgement of a sponsor may not exceed:

1/ 15% of its daily or a particular program
transmission time; or

2/ 9 minutes in a one-hour transmission time.

Advertisement Dissemination
Newspapers and Magazines

through

Unless it is a newspaper or magazine established
only to disseminate advertisement, advertisements
disseminated through newspapers and magazines:

1/ may not exceed 60% of the whole content
of each edition;

2/ shall appear under the title “advertisement”
to distinguish them from the other
materials of the periodical.

Outdoor Advertisement

1/ No person, unless obtained a permit from
the appropriate government body and, as
may be appropriate, the consent of the
owner or possessor thereof, may affix,
hang, erect or otherwise place outdoor
advertisement on:

a) any building, wall, fence, bus station,
pole, telecom service equipment or
any other similar structure;
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22.

23.

2/

3/

b) any road, highway, rail way or public
transport; or

c) any place used for public services.

Any outdoor advertisement may not be
placed in such a way as to be confused
with traffic or direction signs, obstruct
views, hamper or undermine traffic
movement or safety, or spoil beauty of the
scenery.

Any outdoor advertisement placed in
accordance with this Article shall be
written in local language or alphabet, or if
it is written in local and foreign languages
or alphabets, the local language or alphabet
shall appear before or above the foreign
language or alphabet.

Advertisement Dissemination through Telephone

1/

2/

3/

Any advertisement through telephone shall
be disseminated with the permission of the
telecom service provider.

With  the  exception of  public
advertisements and advertisements of the
telecom service provider, disseminating
any commercial advertisement through the
apparatus of a telephone service user,
without his consent, shall be prohibited.

If the dissemination of the advertisement
requires the telephone service user to pay
charges, the advertising agent,
advertisement disseminator and advertiser
shall make it clear to the telephone service
user.

Advertisement Dissemination through Postal

Services

1/

An advertisement through postal service
shall be disseminated by obtaining
permission from the postal service
provider.
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24,

25.

2/ A postal service provider may disseminate
public  advertisement or its own
advertisement through the post box of a
postal service user; provided, however that,
to dessiminate a commercial advertisement
through the post box of a postal service user,
a postal service provider shall take in to
consideration the interest of a postal service
user and establish a working procedure.

Advertisement Dissemination through Cinema or
Film

Unless during break time or end of a scene,
interruption of any cinema or film for
advertisement shall be prohibited.

PART SIX

PROHIBITED AND RESTRICTED
ADVERTISEMENTS

Prohibited Advertisement

1/ The direct or indirect dissemination of the
following advertisements through the use
of any means of dissemination shall be

prohibited:
a) advertisement of any substance
classified as narcotic drug by

appropriate governmental body;

b) advertisement that encourage the
direct use of any prescription
medicine or medical appliance;

c) advertisement of narcotic drug or
psychotropic substance;

d) advertisement of weapon;
e) advertisement of gambling;

f)  advertisement of illegal product or
service;

g) advertisement of usury;
h)  advertisement of witchcraft;

i)  advertisement of cigarette or other
tobacco products;

j)  advertisement having political goals;
and

k) other advertisements
law.

prohibited by
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ch)

address, meeting announcement and from
disseminating other similar advertisements.

26. Restricted Advertisement

1/ Any advertisement of liquor with more
than 12% alcoholic content may not be
disseminated directly or indirectly through

any means of dissemination other

than

outdoor advertisements and news papers
and magazines which are not published on

daily and weekly basis.

2/ Notwithstanding to the provision of sub-
article (1) of this Article, the advertisement

of any liquor with more than 12%

alcoholic content may not be disseminated

through the use of electronic screen,

microphone, audio cassette, or other

audiovisual advertisement disseminated

through the use of outdoor advertisement.
3/ Any advertisement of liquor may not:

a) advertise that consumption of the
liquor is good for health, brings
about individual or social success,
improves psychological or physical
strength or provides healing power,
or instigate its repeated consumption
or over drinking;

b) undermine or oppose abstention from
alcohol addiction;

c) concentrate on minors, or use a
minor as an advertisement actor; or

d) contain other similar massages.

4/ An outdoor advertisement of any liquor

may not be placed within 100 meters
radius of a children care center, school,
medical or historical institution, cinema or

theater hall or a stadium.
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PART SEVEN

OBLIGATIONS OF ADVERTISER, ADVERTISING

AGENT AND ADVERTISEMENT DISSEMINATOR

27. Verification of Information

1/

2/

3/

Any advertising agent or advertisement
disseminator shall have the obligation:

a) to verify the correctness of an
information provided to it by an
advertiser; and

b) to require the advertiser to make
adjustments to an advertisement where
it breaches the law if disseminated as
presented.

Any advertiser shall have the obligation to
submit evidence requested by an
advertising agent or disseminator to verify
the correctness of an information included
in an advertisement.

The advertising agent or disseminator may
cancel the contract concluded with the
advertiser and claim damages if the
advertiser is unwilling or unable to fulfill
the requirement specified under sub-article
(1)(b) or (2) of this Article.

28. Record Keeping and Providing Information

1/

2/

Any advertiser, advertising agent or
advertisement disseminator shall have the
obligation to make a copy of a
disseminated advertisement and keep a
record of it at least for six months.

Any advertiser, advertising agent or
advertisement disseminator shall, when
requested by the Authority or the
appropriate ~ government  body  in
connection with the enforcement of this
Proclamation, provide, at its own cost, a
copy of an advertisement record kept in
accordance with sub-article (1) of this
Article.
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29.

30.

Fair Dissemination of Advertisements

Any mass media disseminating advertisements
shall ~disseminate impartially and fairly
advertisements submitted to it by advertisers and
advertising agents.

Responsibilities of Advertiser, Advertising
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31.

Agent and Advertisement Disseminator

Unless proved to the contrary, any
advertisement disseminated in breach of the
provisions of this Proclamation shall be
presumed to have been conducted with the
consent of the advertiser, advertising agent and
advertisement disseminator, and they shall be
jointly and severally liable according to their
degree of responsibility.

PART EIGHT
MISCELLANEOUS PROVISIONS

Powers and Duties of the Authority

The Authority shall have the powers and duties
to:

1/ ensure that advertisement is conducted in
such a manner that contributes to the
economic, social and political development
of the country;

2/ in consultation with the appropriate bodies,
issue competency requirement and code of
conduct for advertising activity;

3/ examine and suspend any advertisement,
other than outdoor advertisement,
disseminated in violation of the provisions
of this Proclamation, and order the
dissemination of a counter advertisement;

4/ transmit to the appropriate government body
any information relevant for the prosecution
of any offender who disseminated an
advertisement in violation of the provisions
of this Proclamation;

5/ provide technical support to the
appropriate regional bodies regarding the
enforcement of this Proclamation with
respect to outdoor advertisements;

6/  design strategies and provide support for
developing the advertising profession and
for making the sector self regulated.
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32. Consumers Association

Any consumers association established under

the relevant law shall:

1/ cooperate with the Authority and the
appropriate government bodies in the

enforcement of this Proclamation;

2/

have the right to institute a civil suit on

behalf of its members who have sustained
damages as a result of an advertisement
disseminated in violation of the provisions of

this Proclamation.

33.

Submission of Complaints to the Authority

1/ Any person whose rights are infringed by the
dissemination of any advertisement, other
than outdoor advertisement, in violation of
the provisions of this Proclamation may
submit complaints, within six months from

the date of the

dissemination of the

advertisement, to the Authority to obtain an
order of suspension of disseminating the
advertisement or the dissemination of a

counter advertisement.

2/ The provision of sub-article (1) of this
Article may not be construed to preclude
the institution of a suit with the competent
judicial body.

34. Penalty

1/ Unless punishable with more severe
penalty under other law, any person found
guilty of violating:

a) Article 5(1) and (2) of this

Proclamation shall be punishable in
accordance with Article 60(1) of the

Commercial Registration

and

Business Licensing Proclamation No.

686/2010;

b)

6(2), Article 6(3), Article

Article 5(3), Article 5(5), Article
6(4),

Article 10, Article 11, Article 12(2),
Article 13, Article 15(1), Article

15(2), Artticle

15(3), Article

16,

Article 17, Article 18, Article 19,
Article 20, Article 21, Article 22,
Article 23, Article 24, Article 26(3),
Article 27, Article 28 or Article 29 of
this Proclamation shall be punishable
with a fine not less than Birr 10,000

and not exceeding Birr 100,000;
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36.

37.

c) Article 6(1), Article 7, Article 8,
Article 9, Article 12(1), Article 14,
Article 15(4) , Article 15(5), Article
26(1), Article 26(2) or Article 26(4)
of this Proclamation shall be
punishable with a fine not less than
Birr 20,000 and not exceeding Birr
150,000,

d) Article 25(1) of this Proclamation
shall be punishable with a fine not
less than Birr 30,000 and not
exceeding Birr 250,000.

2/ In addition to the fine specified under sub-
article (1) of this Article, the income
obtained by the convicted person from the
illegal advertisement activity shall be
confiscated.

Inapplicable Law

No law or customary practice shall, in so far as
it is inconsistent with the provisions of this
Proclamation, be applicable with respect to
matters provided for by this Proclamation.

Power to Issue Regulation and Directive

1/ The Council of Ministers may issue

regulations necessary for the
implementation of this Proclamation.
2/ The Authority may issue directives

necessary for the implementation of this
Proclamation and regulations issued under
sub-article (1) of this Article.

3/ Regions may issue regulations and directives
necessary for the implementation of this
Proclamation with respect to outdoor
advertisements.

Effective date

This Proclamation shall enter into force on the
date of publication in the Federal Negarit
Gazeta.

Done at Addis Ababa, this 27t day of August, 2012.

GIRMA WOLDEGIORGIS

PRESIDENT OF THE FEDERAL
DEMOCRATIC REPUBLIC OF ETHIOPIA



